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The Field and the Worker. 
D300> 
There is but 
One California i 


and but one 


San Francisco 





Examiner. 


To leave out the Worker is to 
ignore the Field. Better let it work 
for you. 

DONO D> 


W. J. RITCHIE, Eastern Agent, 
186 and 187 World Building, New York. 








DAILY CARRIER 
DELIVERIES. 


San Francisco. .26,877 
Oakland....... «+ 5,095 


Berkeley. ; 
Stockton. . . 
Fresno ....0000. 

















Sansalito.. 


stem cece 210 
Nevada City.... 210 
8. L. Obispo..... 205 
Sutter Creek.... 200 
Hanford.. : 


St. Helena.. 








Hollister. 
San Leandi 
Ukiah. 





Grass Valiey.... 170 
Livermore....... 150 





Oroville ° 
Virginia (Nev.).. 
Reno (Nev.)...... 
Carson (Nev.).. 2 
Missoula (Mon). 125 
ae my + 670 








TE total, 78,400 
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ervy Men Caasss. 
ila 
make the money by getting the business. 


When competitors are crying 
hard times and drawing into 
their shells, the men of nerve 

put in the big licks, command- 
ing the attention of the people 
who buy, and thus securing 
the trade. 
Any one can make money in 
flush times; men with the know 
how and nerve can do fully 
as well to-day. 
Country people buy the goods 
they need. They buy them 
in all times because they need 
them. 
More than one-sixth of all the 
country readers of the United 
States read the 1400 local 
papers comprising the Atlantic 
Coast Lists. 
One order, one electrotype 
does the business. 
Special hard-time terms to 


ervy Advertisers. 
AVY J 


ATLANTIC COAST LISTS, 
134 Leonard St., New York. 
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NEWSPAPER CENSORSHIP — IN 
TURKEY. 
By P. M. Avvad. 


(Editor of the A rara/, an Armenian journal 
under the ban of the Turkish Press Censor.) 

In no other country can journalism 
be in a more pitiable condition than it 
has been, and is to-day, in the domain 
of the Sultan of Turkey. 

In order to publish a paper in that 
country one has to render a petition to 
the Chief of the Press Bureau at the 
Sublime Porte, stating the title of the 
paper, the language in which it is to 
be printed, the publisher’s political in- 
clinations, whether he proposes to de- 
fend the Sultan and his viziers in their 
efforts to rule the country, and the like. 
If the petitioner is found to be a faith- 
ful subject of the Sultan, license is 
granted to him, on payment of a cer- 
tain sum of money,to publish his paper. 
This privilege, however, is now denied 
to Armenians, presumably for the 
reason that the Armenian people are 
progressing too rapidly and that their 
newspapers are occasionally becoming 
so impudent and reckless as to criticise 
the maladministration of the country. 

The bulk of the newspapers in 
Turkey are published at Constan- 
tinople, and they are in many lan- 
guages. 

With about half as large a popula- 
tion as the United States, one might 
think that Turkey ought to have about 
half or at least quarter as many news- 
papers and other periodicals. But 
this is not the case. One can only 
count about sixty or seventy periodicals 
of all sorts, throughout the Empire. 

Notwithstanding the majority of the 
population consists of Turks and 
Arabs, most of the newspapers are pub- 
lished in non-Mohammedan tongues, 
those in Armenian and Greek form- 
ing the greater part. This may be 
ascribed to the fact that the average 
Turk cannot read, does not care to, or 
has no time, having a big harem to 
care for. 


The Christian press, however, might 
grow if it were not muzzled so tight 
that it cannot speak for the people or 
as a representative of the people. All 
it can give is the news, and that out- 
side of what is suppressed by the cen- 
sorship. 

A peculiar feature in Ottoman jour- 
nalism is the fact that every publisher 
is required by law to pay a revenue tax 
of two faras, or one-fifth of a cent per 
copy printed, each issue. ‘This tax is 
collected by issuing stamps for the 
purpose, which are to be pasted on 
each sheet, like postage stamps, before 
going to press, and canceled by the 
printing running over them. In con- 
sequence, the unfortunate publisher is 
forced to pay a tax on waste copies as 
well as on unsold ones. _ It is therefore 
evident that a daily paper printing 
10,000 copies is taxed at least $20 
every day in the year. 

The first press copy of a newspaper 
is to be read by an agent of the censor. 
This is done by visiting the newspaper 
office at a fixed hour, with as much 
promptitude as is convenient to the 
visiting official. Should there be found 
a news item or a comment in the paper 
that might prove displeasing to the 
authorities, it is promptly ‘*‘ marked 
off.” The forms have to be taken out 
and the objectionable matter removed. 
Quite lately, an Armenian publisher 
seeing that two columns of reading 
matter were ‘‘ killed” by the agent, 
left the space blank and so issued his 
paper. The authorities would not 
have this, as they thought such action 
on the part of the publisher reflected 
too much upon their conduct, and pub- 
lishers are now required to fill up 
** marked off” space with other matter, 
even if it necessitates making-up the 
whole paper over again. 

This method of running the press 
of the country is comparatively modern 
and more civilized, if the term can be 
so used. Not many years ago an 
Armenian priest was tortured and 
killed by a Turkish official. The news 
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was at once published by a Constan- 
tinople daily of the same community, 
humbly asking the attention of the 
Imperial Government to such atrocities. 
Result: The Grand Vizier sent for the 
publisher immediately, reprimanded 
and swore at him for publishing what 
he termed seditious news. ‘Then he 
ordered his men to ‘‘ take the Giaour 
down.” ‘The effect of this order was 
to knock the victim down and batter 
him till life was practically bled out of 
him. ‘Talk about judicial swiftness ! 
This may serve as an example d /a 
Turque.* 

Suits for libel occur very seldom in 
Turkey, for the reason that they are 
considered unnecessary. A more 
ruinous method, however, is syste- 


| 
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A WATCH-MAKER’S ADVERTISEMENT. 
From Saéah, a Turkish daily. 


matically pursued. All an offended 
party has to do is to bring some in- 
fluence to bear (specially in the shape 
of cold cash) upon some official of the 
Porte, who will promptly cause the 
suspension of the offending paper, 
without any trial. This is a process 
by which not only the publisher, but 
the editorial staff, compositors, proof- 
readers, pressmen, paper dealer, in 
fact all hands in the office, and the 
readers of the paper, for that matter, 
are indiscriminately punished. 

Considering all such disadvantages, 
it is a wonder that there exist as many 
newspapers as are now published in 
Turkey. 





* The writer of this article is the son of the 
Armenian publisher here referred to, 


A daily paper in any of the native 
tongues with about 5,000 circulation is 
at the highest level of its success, 
There is only one paper printed in 
French and English that has a circula- 
tion of probably 10,000, but it is read 
on the European continent as well. 
The number of readers of a native 
paper is much more than the number 
of copies sold. A paper, after being 
read by its legitimate owner, is in- 
variably borrowed by several neighbors, 
and, at the end, mailed to some ac- 
quaintance in distant parts, where the 
townspeople will gather around the 
recipient of the novelty and listen to 
its contents while he is reading aloud. 

The leading dailies of Constantinople 
are: Zerjimani-Hakikat, Interpreter 
of Truth (Turkish), Aveve/&, The Ori- 
ent (Armenian), eologhos, News 
(Greek), and the Levant Herald 
(French and English), There are also 
a dozen or more other periodicals, 
most of them in Armenian and Greek. 

Trade publications are utterly un- 
known in that country. Manufactur- 
ing, mining, railroading, and other 
industries of importance are not in- 
dulged in, as the Turks hardly have an 
idea of their benefits, while the Chris- 
tian subjects of the Sultan would not 
dare to go into such enterprises in the 
absence of security of life, liberty and 
property. 

Newspaper advertising in Turkey is 
yet in its infancy. The Armenian, 
Greek and other foreign papers carry 
some advertisements on their last page. 
The Turkish papers contain compara- 
tively few. There are no advertising 
agents. The average price for adver- 
tising is about five cents a line. Legal 
advertisements are sent by the gov- 
ernment to every paper. ‘Their in- 
sertion is compulsory and xot fo be 
paid for. 

WHO READ ADVERTISEMENTS ? 


By E. A. Baker. 


Two kinds of people, I think: the 
possible buyers and the probable ones. 

The first includes the idlers, and the 
omnivorous readers of everything they 
can lay their hands on, in type; those 
who are attracted by the ‘‘ look of the 
thing ;” and those who always read 
some particular firms’ advertisements 
because of their brightness or taking- 
ness. 

These last may be recruited from the 
ranks of the second group, They may 
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become victims of the habit, and con- 
tinue to read, even should the matter 
be occasionally dull, until they attain 
to a fixed faith in all of the statements 
made. 

The possibility of these three classes 
becoming purchasers is in accordance 
with the positions in which [{ have 
placed them. It increases down the 
line. The habitués are more likely to 
buy than the idlers. 

Probable buyers are—the bargain 
hunters ; those who want a particular 
thing, but don’t know where to go for 
it, and look to see who has it; and 
those who want something and know 
where to get it, but look for the adver- 
tisement to be sure of the name, or 
the street, or the number, or if it be 
still advertised. 

The idler, or the devourer of printed 
matter, is hardly worthy of considera- 
tion. He reads so much that nothing 
sticks. Some very bright saying, or 
some very extraordinary statement may 
rouse him, though. It wouldn’t do to 
entirely ignore any one. 

He who thinks an advertisement at- 
tractive in appearance may find it 
more so in matter, or in some detail 
of quality, or construction, or price. 

He who reads for pleasure may be- 
come a buyer for profit. This de- 
pends upon some point of logic strik- 
ing him when he is in a receptive 
mood, or upon the announcement of 
some article being for sale, which he 
feels he needs or knows he wants, 

If it be made sufficiently clear that 
the bargain is a genuine one, the hun- 
ters will flock. For some keen-nosed 
sportsmen or sportswomen a hint is 
enough, But it is generally true that 
the announcement of bargains, how- 
ever set forth, will make buyers of one 
sort or another. 

Make the advertisement convincing 
enough of the fact that ¢hzs is the 
place for it, and he who wants it, but 
doesn’t know which is the best place 
to get it, will come to ¢hzs place. 

But it must be made plain that the 
quality is higher for the price, or the 
price lower for the quality than else- 
where, or that there is some equally 
good reason for this being the place. 

Honesty is always attractive, if it 
hasn’t the appearance of being pharisee- 
ism, A man who says he’s honest 
may be so, but it’s in better taste and 
more convincing if he permeates his 
advertisements with honesty from the 
inside than if he sticks it on the out- 
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side like a label, or clubs his readers 
with the blunt statement of his being 
in possession of it. 

You think you're sure of him who 
knows that he can get what he wants, 
when he wants it, of you. But if he 
takes up his paper, just to make cer- 
tain, and an advertisement of what he’s 
after, but at the other fellow’s store, 
comes sailing along between his thought 
and you, more heavily laden with 
reasons for buying it there, or more 
gaily decorated, or of more breadth of 
beam and height of spars than yours— 
where are you? The wind’s out of 
your sails. The man’s a buyer—but 
of whom? 

It behooves the advertiser to take 
thought with himself as to which or 
how many of these varieties he wants 
to reach and obtain for himself. And 
again when this is settled—can he do 
it, himself? He can help the ** writer 
on business ” to help him do it. 








READING ADVERTISEMENTS. 
By William O. Stoddard. 

The every-day assertion, that ‘‘ no- 
body reads advertisements,” is receiv- 
ing a curious amendment during this 
time of anxiety and depression. Prob- 
ably almost any man’s observation of 
his own case will sustain the assertion 
that the advertising columns of the 
press never before received so much 
attention. 

There is ever a feverish curiosity 
to ascertain what the business world 
is doing, and numbers of intelli- 
gent houses are taking practical ad- 
vantage of it. If it should be responded 
that those who read do not therefore 
buy, a reply is to be found in the mer- 
cantile records of other seasons of de- 
pression. 

It is a curiosity of the laws of 
demand and supply that the actual 
transactions of even a ‘‘ panic year” 
fall so very little below a general aver- 
age. There is, indeed, a falling off, 
or rather there may be no increase, 
such as would naturally take place 
under easy-going circumstances, but 
the great aggregate of figures stands 
as firm asa pyramid. Hosts of peo- 
ple have made their purchases, as 
usual, and they have made them, 
largely, at places which became known 
to them while they were reading, as 
they never read before, the doubly in- 
teresting tales of trade set forth in the 
advertisements, 
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Original Suggestions From Various Contributors. 





Readers of Printers’ INK who make use of any advertisements appearing under this 
head will confer a favor by mailing a marked copy of paper containing same to the editor of 
Printers’ Ink, Newspaper lox 150, New York City. 


For a Grocer, 


There is hardly anything more refreshing 
than a cup of good Tea. But then really 
good Tea is scarce, and that is why so few 
understand the invigorating qualities of 
the herb. What is known asa “‘Tea-taster”’ 
is an ongest in the judicious blending of 
Teas. He mixes various brands, so as to 
combine s‘rength 
aromaand flavor. 
These form the 
real luxury of 
‘lea. One of the 
most experienced 
‘Tea - tasters’ 
° selects our best 
brands of House- 
hold ‘leas. If 
you will try them 
in preference to 
what you usually 
use you will soon 
detect the differ- 
ence and under- 
stand how re- 
freshing a cup of 
good Tea really 
is. Prices accord- 
ing to quality. 
CHING, FOO, HI & CO., 
Tra IMPORTERS. 





For Shoes. 


Which is the easi- 
est shoe for men, for | ? 
women and children 
| |; °® 
| too? | 


as 


? looking, the finest 
e made and the best 
for me and you? 


tases + a 
And the voice of 


Wisdom prompt re- ! 





plies, ‘* That’s on 
PHIT-EESI SHOE !”’ | 





JAS. LAST & SONS. 





The handsomest) 


For a Jeweler—(By Wingate Blackmer), 


Your best girl 


gazed into our window yesterday for 
twenty minutes. She was looking at 


ENGAGEMENT RINGS, 


but wouldn’t have you know it for the 
world, The rings are certainly lovely, 
but we cannot use themall. Weselected 
ours years ago. 


HAVE YOU 
selected yours ? 


GOLDMINE & CO. 





For Men's Furnishing—(By Harry M. 
Friend). 


STRIKES 
US 
QUEER 


that you should wear a starched shirt 
this hot weather, when we can sell you 
one of our Negligees for ogc. They’re 
comfortable, look neat and save laundry 
bills. Still, if you insist on wearing 
the other kind, we’ve got them at all 
rices. 
HABERDASHERY CO., Powell Avenue. 


For Real Estate. 


A GOOD WIFE 


is a great blessing, and a good husband will 
look atter her comfort. He can almost assure 
| her future comfort by buying one of our lots, 
which are 


GIVEN AWAY 


| pretty nearly, the prices are so low. The lots 
are situated in a beautiful and healthy neigh- 
| borhood, the locality is graded and drained, 


WITH EYERY 


convenience for reaching stores, schools and 
churches quickly. Now is the grand oppor- 
tunity to invest in a splendid 


BUILDING LOT. 


Call or write to 


HOUSE, HOPE & CO., 
| Real Estate Xchange. 
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For a Jeweler—(By Wingate Blackmer). 


My grandfather’s clock 


had a painful and peculiar history. We 
have often wanted to assure the family 
who watched it ‘stop short, never to 
go again,’ that when 


We repair clocks 


and watches they won’t need watching. 
They will be right—all the time. 


TICKER & CO. 





For Books and Stationery. 


DON’T SCRATCH 
LIKE A HEN 


with that horrid old pen, but come 
into our store and look the stock o'er. All the 
pens that we sell will write easy and well. 
And if paper you need we can suit you, in- 
deed, for the best writers dote on our splendid 
Cream Note. It is smooth to the pen of both 
women and men, and, as sure as you live, 
satisfaction will give. 

Most every visitor who looks through our 
unequaled stock of Books will find a volume 
that will please—his reading appetite appease. 
Our Novels, Travels, Works of _ Love, 
Romances, modern and of yore, our Tales of 
risk by land and sea and handsome books of 
poetry are pretty gifts to make to friends— 
such gifts as pleasure oft attends. Our prosy 
poet asks you all to make on us an early call 
for anything that's in our line, for which you 
may at times incline. 

RHYME & REASON, 
Booksellers, Stationers, etc , etc. 








For a Druggist. 
PARCHED 
THROATS 


are the rule rather than the exception this 
hot weather. ‘they naturally create an ap- 


petite for 
COOL 
DRINKS, 
the sort that do not make you thirstier after 


drinking. There is nothing nicer or more 
refreshing than our 


ICE-COLD 
SODA WATER. 





Sparkling, cool, invigorating! Quite a tonic 
for the heat’s discomfort, The varieties of | 
flavors are made from the | 


PUREST 
FRUIT JUICES, 


and the quality is absolutely unequaled ! 
5 cents per glass. 


DRACHM & SCRUPLE, 
Market Street Corner, 
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For any business—(By Top O’ Collum). 


A WOMAN’S WAY 


is to shop from one store to another, 
pricing goods everywhere before she 
makes a purchase. We don’t object to 
the practice, because we know the more 
she looks around the more she will ap- 
preciate what we offer. here, for ex- 
ample, could she match the following 
bargains: 





For a Hatter—(By Wingate Biackmer). 


‘* SHOOT THE HAT,” 


is good advice. We have seen many hats 
that ought to be shot early and often. Per- 
haps to-morrow some one will say 


“YOURS NEXT,” 


and then is your opportunity to buy our 
DRACO STIFF HAT, which keeps its 
shape, looks neat and fits the head with 


comfort. 
HIGHTILE & CO. 





For Soap—( By Top O' Collum). 
Never Borrow 
A Tooth-brush 


Nor use any soap but your own, Loath- 
some skin diseases are contracted by us- 
ing the cheap scented soaps with which 
the market is crowded, Our “ Purity” 
soap contains no dangerous adultera- 
tions. We know all its ingredients to be 
the best and we can guarantee it, 


When You Travel 


take along a cake of ‘‘ Purity’? soap 
in an individual soap-case. Refined peo- 
ple no more think of using the soap they 
find in a hotel or public place than they 
would of borrowing a tooth-brush from 
the chambermaid ! 


Purity Soap costs 25 cents a cake. 





For Hardware. 


You Need These! 


“ Eddy ” Refrigerators are so perfect 
that there are none equal to them. 
Have dry air circulation. Consume the 
minimum of ice. Have slate stone 
shelves, Ji'e’re sole agents. 

.* ss * 

You can make your own ice cream 
and save half your morey—if you own 
a freezer. We have them—2-qt. sort at 
$1.75. 

. *.* 

Make the collection of garbage easy 
for the collectors and Jessen the danger 
of creating disease and sickness by pro- 
viding the proper receptacle for the 
garbage. 

Regulation Galvanized Iron Garbage 
Cans, with top, 65c. and up. 


M, W, BEVERIDGE, 1ra15 F Street. 
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POP-EYED SECRET SERVICE SHARPS. 
From the New York Sun. 


Harper & Brothers have been interfered 
with in their business by the Secret Service 
Bureau of the United States Treasury. ‘This 
is the bureau, or department, or arm of the 
service, or whatever it is called, that goes 
about with pop-eyes to search out reputable 
publishers who, in the way of illustrating news 
articles, or in advertisements, make pictures of 
United States or other money, gold, silver or 
paper, Ihe first experience that brought 
upon Harper & Brothers the charge of being 
malefactors against the peace and dignity and 
laws of these United States was when they 
designed a fac-simile of one side of an Ameri- 
can silver half dollar, and printed the same on 
the stiff cloth binding of a book called ‘A 
Tramp Trip,’”’ having the sub-title “‘ How to 
See Europe on Fifty Cents a Day.” 

The book with the picture of the coin was 
issued, and promptly the p-eyed secret 
service startled the staid precincts of Franklin 
Square by a descent upon the more staid count- 
ing-rooms of the Harpers, With visions of 
‘doing time”’ for the rest of their criminal 
careers, the Harpers, guiltily trembling, 
smashed the expensive die wherewith their 
guilt had been blazoned abroad. But theidea 
of the advertisement had been a good one, and 
so Harpers thought they could carry it on and 
still be within the pale of the law by designing 
an English two-shilling piece to take the place 
of the condemned half dollar. 

Made wise by experience, they submitted 
this plan to the secret servicers, but they were 
told that the two shillings would not go,and 
it did not. The book was thereafter issued 
with a medal of the Father of His Country sus- 
pended by a silver eye just above his adorable 
wig. 

Harper & Brothers did not cease their of- 
fending. The fever of counterfeiting seemed 
to have taken possession of the ancient firm, 
and raged with exceptional virulence in the 
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advertising department, A three-sheet poster 
was issued, the size and shape of those you see 
advertising ‘* The Sux’s Guide’’ on the ele- 
vated road stations. One sheet of this poster 
bore four large fac-similes of the eagle side of 
a United States silver dollar, printed ona black 
background and apparently suspended in a row 
by a red ribbon. 

This indicated the price of a yearly sub- 
scriptionto Harfer’s Monthly—that is, it was 
meant so to do—but to the alert officers of the 
secret service it denoted a stubborn and de- 
praved design on the part of Harper & Brothers 
to issue a counterfeit coin, 

An effort to put yourself in the frame of 
mind of those secret service officers produces 
a picture of a guilty person, wound about 
with one of those big bil! posters, trying to 
pass himself for the price of a bottle of cham- 
pagne. Anyway, the Harpers were called 
sharply to account, told not to do soany more, 
and generally to mind their eye or they would 
find themselves making shoes at Auburn, and 
getting no wages beyond an allowance of to- 
bacco for their work. 





HOW SOME JOURNALISTS WORK. 
New York Cor, Literary World, 

Those people who are always complaining 
of the inaccuracy of newspaper writers ought 
to be impressed with this story of M, de 
Blowitz, the famous correspondent of the 
London 7imes, which I heard the other day 
from an American writer who knows the jour- 
nalist intimately: ‘One night while I was 
visiting Blowitz,”’ says my informant, ‘a bit 
of news came to him by wire. It consisted of 
only a few lines, and I supposed of course that 
he would simply wire it on to his paper and do 
nothing more about it, but instead of that he 
took a cab and drove all over Paris, from the 
house of this statesman to that,in order to 
verify the report. It was midnight before he 
was satisfied that the report was authentic and 
allowed it to be dispatched. 










P JAMES BAIN & SON, 
», Booksellers & Stationers, 
4 King St., Toronto. 
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Subscribers to PRinTERS’ INK who are desirous of seeing 
special subjects treated in the “Ready-made Advertisement” 
department are invited to communicate their preferences to the 
If possible, their wishes will be complied with, 


Editor, 


































SUCCESSFUL ADS, 


A correspondent of PRINTERS’ INK 
writes to inquire who is advertised in 
the following reading notice, Dobson 
or Ireland. The notice appeared in 
the New York papers followed by three 
stars: 

The Dobsons to Stay in NewYork. 

John and James Dobsun, the Philadelphia 
carpet manufacturers, moved into their new 
store, 2 East Fourteenth street, yesterday. 

For a number of years past the Dobsons 
have maintained a store to sell their Phila- 
delphia products at 40 and 42 West Fourteenth 
street. The business was conducted in a 
sedate and dignified way, without any par- 
ticular vim or force, and as results were un- 
satisfactory it was decided to close the store, 
The lease was given up, and H., I. Ireland, 
‘*Maker of Publicity,’’ 925 Chestnut street, 
Philadelphia, was engaged to do the closing- 
out advertising. 

Then appeared some of the brightest and 
most attractive advertisements New York has 
everseen, The store was crowded with buy- 
ers. From a weekly average of $1,800 the 
sales jumped to $23,000 per week, and have 
since even surpassed that figure. The results 
were so surprisingly satisfactory to the Dob- 
sons that they immediately began to look 
about for a new store, and 2 East Fourteenth 
street was finally decided upon, Mr, Ireland 
will continue his relations with the firm and a 
continuance of the phenomenal success of the 
past few months is consequently assured. ** * 


Following is a sample of “‘ the 
brightest and most attractive adver- 
tisements ” that appear to have done 
such wonders for the carpet house : 


-—— ise. 


“ec 

















BEATING | 
dere artea a saree grat hoses 


i BRE over ‘tem aye ont 4 
i rane 


J. AND J, DOBSON, 


8 East 14ch Strect. 
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DO 
TORONTO, with a population of 
181,220, in the Province of Ontario, 
has 117 newspapers ; while Montreal, 
with a population of 216,650, in the 
Province of Quebec, has only 82 news- 
papers. 
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TO ADVERTISE FREE FARMS. 


Tue Naturira Cana & Reservoir Co. } 
SHENANDOAH, Montrose Co., Colo., > 
August 1, 1893. 
Editor of Prinrers’ Ink: 

Il am a great admirer and reader of Pxinr- 
ERs’ Ink, and believe I am one of the very 
few in the business of advertising colonization 
of lands, 

In the arid region large companies are 
formed for the purpose of watering thousands 
of acres of agricultural government lands, 
their success, of course, depending upon hav- 
ing the same settled by people of at least me- 
dium circumstances, to take up these lands 
and purchase water rights from the company. 
If any of your readers are interested in adver- 
tising schemes of this kind, I hope they will 
give, through your columns, their mode of 
obtaining colonies, how they advertise, etc. I 
have read, in your valuable little paper, plans 
for all other kinds of advertising, and now 
would like to hear from those who are familiar 
with advertising, as outlined above, 

Yours truly, 
J. H. Branpesury, 
Land Commissioner and Sales Agent, 


cnnnianneilian Eiimnmemaaie 
A WOMAN JOURNALIST. 
From the Syracuse Standard, 

Mrs, E. J. Nicholson, the proprietor and 
editor of the New Orleans Picayune, is said 
to be the only woman in the world who owns, 
edits, manages, and publishes a great daily 
newspaper. She was first a contributor of 
poetry to the columns of the Picayune, under 
the name of Pearl Rivers, and some years ago 
was made literary editor of the paper by Col. 

. M. Holbrook, its editor and proprietor, thus 
heing the pioneer newspaper woman in the 
South, Afteratime she became the wife of 
Col. Holbrook, and at his death inherited the 
paper, much incumbered by debt and with a 
dubious outlook, She assumed the responsi- 
bility courageously, and, with able assistants, 
has put it again onasubstantial basis. A few 
years ago she married George Nicholson, who 
was business manager of the paper. 





a — 


Classified Advertisements. 





Advertisements under this head. two lines or 
more, without display, 25 cents a line. Must 
be handed in one week in advance. 


WANTS, 
Vy 7 ANTED—Any novelties or specialties to push 
through New Eng. Box 569, Orange, Mass. 


M AILABLE novelties of all kinds wanted. Ad- 
MI dress THE CURRENT PUB.CO..Detroit,Mich. 


WANTED Address of editors desiring illus- 

trated newspaper features at a minimum 
rice aon HAS. W. HARPER, Colum 
bus, Ohio. 


\ 7E want an agent in every town to sell a spe- 

cialty (food product). Who has a list of 
suitable agents! ARMOUR PACKING CO., Kan- 
sas City, Mo. 


4 [RADE papers served with Pacific Coast news- 

r clippings at reasonable rates, by the 

Preas Clipping Bureau, Box n Francisco. 

Formerly Clemens News Agency. 

)RINTERS’ INK, Sept. 6, important issue—Ad- 

vertisements, classified, 25 cents a line ; dis- 

paved 50 cents a line; $100 a page. Address 
RINTERS’ INK, 10 Spruce St., New York. 








Portraits of all the leading public characters. 

The best and cheapest service extant. Biogra- 
phies up to date Send for late proofs and partic- 
ulars. Address CHAS, W. HARPER, Columbus, 0, 
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I WISH to buy first-class daily or weekly in 
some las e cit; Address, with fullest de- 
tails, ** R.,’ x 3212, New York. 


po Mnoeeing st attracts trade. Ideas on every 
one of the 160 pages (9x12) of “A MINT OF 
Hints ” that are worth cost of entire book, a iite 


post-paid. Send for sample page. GRIF 
AXT LL & CADY CO., Embos Embossers, Holyoke, Mass. 
uO. *. circulator wants wants position on good 
per as circulator or manager. Have 


4X dai 

thorough B Klowled e and ex 
department pertain ning ¢ Dy the business and circu- 
lation depart tments. st of references. 
Address “ CIRCU LATOR. of care Printers’ Ink. 


( UESTIONS on any subject answered by mail, 
50 cents each. 


ress is cactt Speee aoe any sec- 
— Ds hic wort, Ngee eac. hes, ) ears 
an rary articles p an written, 
$2 Oper 1 “000 words. Po my JOEL a “typewriten, 
Manager Press Cli spat Ls Intelligence and Lit- 
erary Bureau, 83 F It Lake City, Utah. 


YORRESPGNDENTS TS WANTED — Everywhere! 
Bright young newspaper men run across 
paragraphs and news items daily that are ex- 
actly in PRINTERS’ [Nk’s line. They must be of 
interest to advertisers. All such are welcomed. 
Send along a sample item,and your name shall 
be placed on our mail list, so that you may re- 
ceive the paper regularly and learn how to lend 
effective aid toward making it better. Articles 
of substantial value will be paid for in cash, 
Address all communications to PRINTERS’ 
INK, New York. 


WE want an Agent,in every city and large 

town, to whom we may from time to 
time apply for information as to the relative 
standing, influence in the community, circula- 
tion, and consequent value to advertisers of the 
various news issued in the place or 
vicinity. Neither the service which the agent will 
be called upon to render nor the compensation 
for the same can be very great. The agent must 
be of good character and have a respectable 
standing in the community. A reporter, a press- 
man or a local merchant (particularly one who 
advertises), a lawyer or a banker would be com- 
petent. Correspondence is desired with persons 
competent to act, and who are willing to give the 
service requi ired’ in consideration - a cory. = 
the Directory yearly (by ex; pean and 
ps pin a om to PRINTERS’ INK 

lease address AMERICAN Ta 

ECTORY, 10 Spruce St., New York. 


ADDRESSES AND ADDRESSING. 


oe AON OWNERS—A list of 20,000 wanted. 
Address C. L. REA, Carrollton, Mo. 


DRINTERS’ INK, Sept. 6, important issue -Ad- 

vertisements. classified, 25 cents a line ; dis- 

pl ah 50 cents a line; $100 a Boge. sag dress 
->RINTERS’ INK, 10 Spruce St., Ne 


rience in every 


pplic: ants wih 
PAPER DIl- 











See eS ee 
ADVERTISING MEDIA, 

QEATILE TELEGRAPH 

nN 





( par Southern Home,40p. mo. ini ration jour 
nal. Cir’n large, advg. rates low Hamlet,N.C. 


W HCONSIN AGRICULTURIST, Racine, Wis. 
Proved circulation, 30,000 ; 20 cents a line. 


66 RIZONA KICKER,” largest circulation, 
st advertising medium. Address 
8. C. pon Tombstone, Arizona. 


ANY, N TIMES UNION, every even- 
C _— and W EEK Y TIMES, reach everybody. 
Largest circulation. Favorite Home paper. 


PRoPC CER AND BUILDER, Boston, furnishes 

its advertisers with daily construction re- 
quirement news reports. Largest circulation of 
any New England Builders’ journal 


)RINTERS’ INK, Sept. 6, important issue—Ad- 
Lo gh pee ge classified, 2 2 ——- ee Ps 


lay 50 cents a line; page. A 
PRINTERS’ T INK, 10 } dE Bt, Ne 
PRESS, Kinston, N. C., reputed to be one 
the two or three best weeklies in North 
Carolina. Issues over 1,000 every week—average 
larger. Has very few dead beats. Nice print. 


1 () Dia for 5 lines of advertising 4 weeks 
$ in 1 linois sewepapers a a guar- 
anteed circulation of 1,000 c ke ‘3 
CAGO NEWSPAPER UNIOS 








FREE, 


ary Serace St St., 


PRINTERS’ INK. 









YOLUMBUS, Central, Soumners, and Southeast- 

/ ern Ohio offer a rich field for advertisers 
THE “gs STATE etd sgh Op 12,500 : 
Sunday, 17,000, and Weekly, 23,000—covers the 
field. hut leading advertisers use it. 


EXINGTON, Ky.—Chief city of the Blue Grass 

. THE LEADER 18 the only paper 

issued every day in the year; the only paper 

printed on a web perfecting press, and the only 

per whose circulation is ran in 
well’s Directory. Are you in it! 


4 JUDICIOUS “ADVERTISER always seeks 
to attract the aoe of the greatest num- 
ber. ip using seats ig CHRONICLE, the 
leading dai aly poner, tern Washington mae 
lig omomte Idaho, this 2 com is effected. It pa: 
to keep everlastingly at it in a paper which 
everybody reads. Rates quoted upon application. 


Oman having goods to sell, who has ever 
given intelligent thought to the question 

of advertising them, can help but know that the 
most thorouga medium is to own and issue, at 
regular intervals, to his trade a paper carrying 
his imprint and describing his stock. If there is 
any value in general newspaper advertising, 
where your advertisement is one of many con- 
tending for the same trade, such value must be 
increased a hundred-fold when your advertise- 
ment is the only one and goes exclusively to 


your possible customers. The new year is upon 
us. Try a paper of your own a one year. It is 
not cheap. Nothing good e is. Curtail all 


other advertising this year. ‘Send to PICT’ RIAL 
WEEKLIES CO., 132 Nassau St., for estimates. 


SPECIAL OFFER—For a page advertisement 
in PRiInTERS’ INK for the 52 issues that make 
up a year the charge is $5,200. We now solicit a 
page advertisement from you for PRINTERS’ INK 
or ag ay 1894, and for such an order, at this 
time, offer the following concession, viz.: The 
advertising may begin now and appear in all the 
remaining issues in 1 without additional 
charge, thus extending the year over 71 weeks at 
the price of 52 wee Fora half-page advertise- 
ment the price is § $2,600, or one-half the price of 
apage. Fora half- e a received now the 
same concession wi — jade that is offered for 
an order for a "Po ‘or @ quarter-page in 
PRINTERS’ INK the price is $1,300 a year; but we 
will accept an order for a quarter-page, ‘to be in- 
serted from now till the end of December. 1894, 
for #1,300, thus giving 71 weeks at the price of 52 
weeks. two-line display advertisement in- 
serted in PRINTERS’ INK for a year costs $52 ; but 
for $52 we will receive a two-line advertisement, 
= Lage ——— from now till the end of Decem- 
soy additional space may be had on 
the Awe conditions at $26 a line for the whole 
riod of 71 weeks. Address orders to PRINT- 
RS’ Ink, oe a St., New York. 
August 16, 1893. 


N the American Newspaper Directory for 1894 
there will be few advertisements. "Whe book 
will consequently be much smaller than in pre- 
vious years. In the issue for 1893 there are six 
hundred and seventy-five solid pages of adver- 
tisements, and the lowest price = which any of 
these was taken was $150 n_the next 
issue only $100 a e will be eds Why is it, 
then, that a smaller number of advertisements 
is expected ! The answer is simple and convinc- 
in Last year, and always before, every pub- 
lisher was permitted to pay for space in the Di- 
tory by giving an equivalent of his own sj wd 

at at his own net cash rate. The result has 
that publishers having comparatively high ‘ad- 
vertising rates, and not very much demand for 
their space at the price asked, have been so free 
with orders for advertisements in the Direc tory 
that other publishers, having advertising rates 
so low as to make their space more nearly equiv- 

alent to cash, have been crowded out by what 

ee to them the very a terms upon 
he Directory s as sold. It is be- 
lieved at although future isenee of the Direct- 
- will have fewer advertisements, and the 
rice charged for advertisements will be less, the 
periodicals using the advertising pages will be 
of a higher grade, and such announcements 
(paid for in cash at a lower but uniform price) 
will probably bring more actual money to the 
coffers of the Directory ublishers than in for- 
mer years. The carefully prepared publishers’ 
announcements will form a valuable portion of 
the book, instead of the incubus that some per- 
sons have heretofore insisted nines calling the 
advertisin: 8s. For further ee ad- 
dress PUB ERS OF AMER NEWSPA- 

, York. 


S 
PER DIRECTORY, 10 Spruce oe 
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PREMIUMS. 


iculars of an excellent po, —_ 
P. BULLARD & CO., Boston, M. 


)RINTERS’ INK, Sept. 6, important issue —Ad- 
vertisements, Cine plop cents a ary — 


PriNticns® INK 1 New York" 


NTERS’ LINK, io Spruce St St, 


’ EW illustrated catalogue of the best premi- 
on a. for ty tk go and manufacturers now 
for it and get new business. pe E 

BOOK COMPANY, 142 & 144 Worth St., New York. 


JREMIUMS and advertising novelties ; sheet 
music, latest and best, good paper, well 
printed ; also beautiful bouna collections of 


FOR 





music ; etiquette, dream, fortune-telling and 
other books, games, etc., b: single 1,000 or car- 
load. Catalogue free. CURRENT PUB. CO., 


3943 Market St., Phila. 








THEATER PROCRANEEE. 


abmonyg in N. Y. theater prearonmes, 
rates, etc 


93-94. “For 

ADOLE H PH STEIN, 113 E. Ith 8t., N. ¥. 
RINTERS’ INK, Sept. 6 » important issue—Ad- 
vertisements, classified, 25 cents a line ; dis- 
layed. 50 cents a line; #100 a dress 
PRINTERS’ INK, 10 » Spruce St 
> 
ILLUSTRATORS AND ILLUSTRATIONS, 
I pameous ILLUSTRATIONS eg rs Cat- 
alogue, 25c. AM. ILLUS. CO., Newark, N. J. 
PRINTERS’ INK, Sept 6, important issue—Ad- 
vertisements, ton 1 cents a 7, dis- 


ed, 50 cents a line; ddress 
Printers’ INK, 10 Spruce St New York, 
NEOUS. 


L®= Y’S INKS are the best. New York. 


New York. 








MISCEL 





7 AN BIBBER’S 
Printers’ Rollers. 


IPANS TABULES: pleasant laxative. A 
standard remedy for constipation. 


YAPEK DEALERS M. Piummer & Co., 161 

William St, N. Y., sell every kind of paper 

used by printers and publishers at lowest prices. 
Full line quality of Printers’ Ink. 


RINTERS’ INK, Sept. 6, peportent issue—Ad- 

vertisements, ¢ lassified. 2! > cents a line; dis- 

layed. 50 cents a line; #100 a page. Address 
peti 10 Spruce St., New York. 





USIC plates for newspapers. Blocked ready 

for ase. Latest and most popular instru- 

Mi; and vocal gems. If you want to save 

composition and boom your circulation, _———— 
CURRENT PUB. CO., 3943 Market St., Phil 


SUPPLIES. 
I EVEY’S INKS are the best. New York. 
4 


7 AN BIBBER’S 
Printers’ Rollers. x 
+6 PEERLESS” CARBON BLACK. 
For fine Inks—unequalled—Pittsburg 
‘from BRUCE’s NEW YORK TYPE 
13 Chambers St., New York. 
Get their prices before 


T= TYP 
FOUNDRY, 
Best and cheapest. 
purchasing. 
TH PAPER is printed with ink manufac 
tured by the W. D. bg! ag PRINTING INK 
CO., L’'t’d, 10 Spruce St.. New York. Special prices 
to cash buyers. 


YAPER DEALERS—M. Plummer & Co., 1 
William St ,N. Y., sell every kind of paper 
used by printers and publishers s at lowest prices. 


Full line quality of Printers’ In 


PEINTEES INK, Sept. 6, im 
Mg prey 1 = 


rtant issue—Ad- 
— a line ; dis- 
pl eyed a line; # page. dress 
-R STERS? “INK, 10 ovue 8t., oe York 


N ANUFACTURERS, wholesalers and others 
4 using small labels in considerable quanti- 
ties should =< samples for estimate. Large 
editions of the cheap grades a specialt 

Printer, W estfield, 


JOSEPH C, DUPORT, Labe 
Mass. 
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ADVERTISING NOVELTIES. 


A HUSTLER wants adv. novelties for New 
4\ England territory. Box 569, Orange, Mass. 


Cw KS for advertising purposes, by the hun- 
/ dred or thousand ; paper-weight clocks with 
advertisement on dial Address SETH THOMAS 
CLOCK CO., 49 Maiden Lane, New York. 


JRINTERS’ INK, Sept. 6, important issue—Ad- 
vertisements, classified, 25 cents a line ; dis- 
layed, 50 cents a line; $100 a e. Address 
>RINTERS’ INK, 10 Spruce St., New rk. 
T= best means to push your circulation and 
get the attention of the advertisers is to use 

our splendid music plates in your newspaper 
We publish the rs pretty age es of vocal 
as well as instrumenta! new panoure 
— pay as well or ——\ ‘= miitéle We will ta 

mr yey in advertis' a in CHO OO B Addees 88 
NE YORK MUSICAL BCHO CO., Broadway 
Theater Building, New York, N. Y. 





ee 
FOR SALE. 
BUYS 4 lines 50,000 cop ~"q proven. 


$l WOMAN’S WORK, Athens, 


\ AZETTE ADVER’T RECORD-— For pa pers, #l 
I Testimonials, GAZETTE, Bedford, 


I ANDSOME aie a ATIONS for papers. Cat 
alogue, 25c. . ILLUS. CO., Newark, N. J. 


10,006 errant ure 


RINTERS’ INK, Sept. 6, important issue—Ad- 
vertisements, classified, 25 cents a line ; dis 
pi aes 5S» cents a line; $100 a page. a 
- NTERS’ INK, 10 Spruce St., New x 
2) ? 500 buys best mo. public: ation in West. 
2d Clearing $3,000 year; can be ine to 
$5,000 in6 mos Golden opportunity for hustling 
young raan. Address Box 514, Kansas City, Mo. 


roe SALE—A Scott drum cvlinder newspaper 

press, with Stonemetz folder attached ; size 
of bed, 33x17. Steel tracks and bearers It is in 
excellent condition, and has been running about 
five years. low price will be given. Address 
CIT YEN. Lowell, Mass. 


eee business for sale Well-estab 
4 lished and profitable mail order business, 
excellent remedy, catchy name, hundreds of 
commendatory letters and certificates, well ac 
vertised in the South and Southwest. Reason for 
selling, other and PES. interests to look after 
Address * B. & B.,”’ P. O. Box 357, Atlanta, Ga. 
——__+o> — 


TO LET. 
7 LET—Front office in building No. 10 Spruce 
Street. Large and well lighted ; steam heat ; 
electric light or further particulars address 
GEO. P. ROWELL & CO 
Pe vertisem INK, Sept. 6, important issue—Ad- 
veriaemene®, classified, 25 cents a line ; dis- 
played, cents a line; $100 a page. Address 
R STERS? INK, 10 Spruce St., New York. 
Saal 
ADVERTISING AGENCIES. 
\ 7ILLIAM HICKS, pavers sing Agent: 
150 Nassau St., New York. 
TEWSPAPER Advertising and Purchasing 











4 Agency. 19 East I4th St., New York 
F you wish to advertise anything anywhere 
any time, write to the GEO. P ic) W WELL 


a 
ADVERTISING CO, 10 Spruce St.. New Yor 
Pe vertisen INK, Sept. 6, important issue ern 
vert reson classified, 25 cents a line ; dis- 
a line ; $100 . page. Address 
INK, to Spruce St., New York 





pers, 
RI NTERS? 








ADVERTISEMENT CONSTRUCTORS. 


RINTERS’ INK, Sept. 6, im 
vertisements, "classified, 2 cents a line; dis 
pare ed, 50 cents a line; $100 a page Address 
»>RINTERS’ INK, 10 Spruce St , New York. 


A DS of all kinds, primers, pamphlets and cata- 
4 logues prepared in original, effective fori: 
Illustrations made and entire charge of mechan. 
ical work assumed if desired Address JOHN Z 
ROGERS, 769 Monroe St., Brooklyn. 


rtant issue—Ad- 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


PUBLICATION OFFICES: 
No. 10 Spruce Street, New York. 
No. 138 Fleet Street, E. C., London. 


Issued every Wednesday. Subscription Price : 
Two Dollars a year. Three Dollars a hundred ; 
single copies, Five Cents. No back numbers. 


JOHN IRVING ROMER, EDITOR. 








NEW YORK, AUGUST 16, 1893. 





LEGAL advertising, according to the 
laws of New York and other States, is 
paid for at a fixed rate per folio or 
manuscript page. What the matter 
may make in type is not taken into 
account. As the price for such adver- 
tising is fixed without regard to the 
circulation of the paper in which it is 
to appear, some of the high-priced 
dailies will not accept it, while some 
smaller papers find that the legal rate 
is three or four times what they receive 
from local advertisers, and they are 
correspondingly eager to get it. This 
condition of affairs is somewhat differ- 
ent from that described by the author 
of our article on journalism in Turkey, 
in which country it appears that the in- 
sertion of government advertising is 
compulsory, and the papers do not re- 
ceive any pay therefor. 





Tue New York special agents ex- 
press the opinion that the business of 
the general advertising agencies has 
never been so dullasat present. Only 
one agency is known to be putting out 
any business, and that is not extensive. 





WuaT at first sight appears to be a 
manifesto from the White Caps made 
its appearance in a recent issue of the 
Bucyrus, O., Evening Telegraph. A 
part of the paper’s space was concealed 
by a square of yellow paper, on which 
was printed a drawing of a domino 
mask beneath a skull and crossbones, 
Just below was the couplet : 

If you would know, don't even ask ! 
To learn the truth, just lift the mask, 

Upon lifting the mask the adver- 
tisement of M. Emrich, one-price 
clothier, is discovered. It begins in 
this way: ‘‘ We're not robbers! We 
feel satisfied you will voluntarily throw 
up your hands upon hearing of the low 
prices we quote,” etc, 
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THE ubiquitous scheme advertiser 
has invaded even the Congress of the 
United States. Just before the ex- 
traordinary midsummer session was 
called to order, and when the galleries 
were filled with eager observers, a page 
was noticed to go about on the floor of 
the House of Representatives placing 
upon every desk and in the hands of 
every official a large round fan bearing 
the conspicuous printed inscription : 
‘* Presented with compliments of B. H. 
Warner.” Mr. Warner is a_ well- 
known Washington business man. As 
the day was a warm one, the fans were 
promptly put to active service and the 
newspaper correspondents noted the 
episode and telegraphed an account of 
it all over the country. 


AN advertising agency recently di- 
rected attention to the fact that in the 
Rochester, N. Y., Democrat & Chron- 
icle, an eight-line advertisement inserted 
two months costs $27.04, while one 
inch (14 lines) is accepted for $19.20. 
To this the New York special agent of 
the paper replies : 

Objections to the rate card,such as you 
make, have been brought to the attention of 
Colonel Pond, but it has no effect. The only 
way to get over this matter is to take the inch 
space, and at the regular inchrate, They will 
insert the advertisement in 8 lines or 6 lines, 
or any space you desire, under one inch, but 
they will charge you the inch rate if more 
agreeable than charging you the line rate; or 
they will give you the inch space or any 
number of lines less than 14,if you so wish, 
That is the only compromise the paper will 
make , so that an eight-line advertisement for 
two months can be designated on your order 
as one inch, and then get the inch rate, 





UNDER the head of ‘*‘ Nostrums on 
the Wane,” the American Druggist 
congratulates the special class it repre- 
sents on the alleged decline of the 
patent medicine business. It says: 


The patent medicine trade is in a bad way. 
This is evinced by the failure of an old patent 
medicine concern in this State which, it is said, 
has collapsed because the sales were not suf- 
ficient to pay the salaries of the officers. ‘The 
other evidence of the staky condition of the 
industry referred to is found in the prevailing 
distress among patent medicine firms which 
have long withstood the effects of financial 
stringency, substitution by druggists, and the 
countless other ills which affect the patent 
medicine body politic. 

One of the most honest and straightforward 
critiques on the growth and development of 
nostrums is given by the editor of the SAipping 
and Commercial List; ** All patent medi- 
cines,”’ he remarks, “‘ good, bad and indiffer- 


ent, are started on the road to success by 
proper advertising and it seems necessary to 
continuetthat policy if profits are to be earned,”’ 
And again: ** It is not so much a question of 
merit as of publicity, 


When not before the 


























public eye constantly or at intervals, a nostrum 
1s soon forgotten and something else takes its 
place.”” This may not prove pleasant reading 
to Printers’ Ink and its numerous progeny, 
who are such earnest and public apologists of 
the nostrum dealers and manufacturers, but 
it is nevertheless very near to the actual truth. 
This is curiously out of keeping with 
the statement made in another column 
of the same issue by a contributor, who 
states: ‘* After a careful investigation 
I found that the average drug store 
sold nearly half its goods by the adver- 
tisements of manufacturers.” The 
spectacle of a dealer rejoicing in the 
downfall of an ally who brings him 
half his business is grotesquely incon- 
sistent. ‘There is no reason for dis- 
agreement between advertiser and re- 
tailer, and as a rule there is none. 
When disagreement does exist it is 
due to some side issue. The idea that 
Printers’ INK will find anything 
‘* unpleasant” in the quoted statement 
of the Shipping and Commercial List 
is also erroneous. That a_ business 
built up by aggressive advertising must 
be kept up by the same means is no 
new proposition. The American 
Druggist which, by the way, is pul:- 
lished by « general advertising agent, 
seems to be very much off the track. 





THE Swift Specific Company has de- 
cided not to award the prizes offered 
for the best advertisements of S. S. S. 
The reason for this is announced as 
follows: ‘‘ Out of a great number 
submitted we regret to find none which 
we consider any improvement over the 
advertisements we are now running.” 





THE CIRCULATION OF 
“NEWS,” 


THE LONDON 


The London correspondent of a bright and 
interesting American paper, called Pxinrers’ 
Ink, has been troubled in mind over our claims 
as to circulation, We were wrong, according 
to this gentleman, to throw open our books to 
‘inquisitive advertisers,” because people 
might say, ** Well,if they are so precious 
honest, why don’t they publish their figures ?”’ 
But we have published our figures,and by 
some mental process which is incomprehensible 
to angular English wit, it seems we are still in 
fault. “There is nothing said,” the writer 
observes, ** about returne<| copies.”” Ourclaim 
is put as distinctly as possible in the plainest 
English we can think of—‘“The venting 
News and ost has, beyond all question, the 
largest sale of any evening paper in London,”’ 
If our critic does not understand that he 
should consult Walker, or, better still, Webster, 
who may have more weight with an American. 
** *_/ ondon, England, Evening News and 

ost, July 25, 1893. 

There is but one definite way for 
making known the edition of a news- 
paper, and that is to tell the number of 
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complete copies printed. What be- 
comes of the copies after they are 
printed is of interest in fixing the 
quality of the circulation. If an ex- 
cessive number is printed above those 
actually sold, the public will be pretty 
certain to learn this from the represent- 
atives of competing journals. 

There are some things which a man 
may leave for his neighbors to attend 
to and feel moderately certain that the 
duty will not be overlooked cr neg- 
lected. 


a en 
GREEN GOODS AND THE NEW 
YORK ‘‘ HERALD.” 


In its issue of August 8 the New 
York Hera/d publishes an editorial en- 
titled, ‘*‘ More Green Goods,” in which 
it comments upon a proposition re- 
cently sent out by the Geo. P. Rowell 
Advg. Co. The object of this propo- 
sition was to make terms for the pub- 
lication of advertising matter as tele- 
graphic news. As explained in PRINT- 
ERS’ INK a long time since, it has been 
the custom for most of the leading 
dailies to accept short items transmitted 
by telegraph and print them in the 
general news columns, without any 
marks to indicate their nature. The 
Herald takes the view that the pub- 
lishing of advertising matter in such a 
way is a sort of ‘‘ green goods” pro- 
ceeding, and a fraud upon the readers 
of a newspaper. It says: 

We cannot repress a feeling of humiliation, 
however, that the methods resorted to by 
would->e successful newspapers have so low- 
ered the commercial honesty of journalism 
that the circulation of such an insulting offer 
is possible. 

Vhat next ? 

The right of a newspaper to print 
advertisements as pure reading matter 
has long been a point of discussion, 
and the New York //era/d has tried to 
identify itself with the principle of 
‘* No sailing under false colors.” A 
few other conservative papers have 
taken a similar stand, and will not 
print advertisements as reading matter 
at any price, among them being the 
Philadelphia Ledyer, Baltimore Sux 
and PRINTERS’ INK. But’ the great 
majority of newspapers, including 
numbers of influential and highly re- 
spectable papers, see no harm in pub- 
lishing advertising matter in such form 
and at a fixed rate. As long as pub- 
lishers are willing to render the service, 
and advertisers wish to purchase it, we 
see no harm in advertising agencies mak- 
ing it a part of their regular business, 
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WITH ENGLISH ADVERTISERS. 
By T. B. Russell. 
Lonvon, July 27, 1893. 

Daily newspapers in England adver- 
tise themselves, for the most part, by 
wall posters and enameled iron signs. 
There is one of them—a_ financial 
sheet—which announces, with a fine 
air of virtuous originality, that it ‘‘ is 
not edited by its advertisement man- 
ager.” Not many dailies are, in Lon- 
don, though the functions are no doubt 
combined sometimes in small towns. 
Some finance journals, it would seem, 
graduate the severity of their criticism 
according to the make-up of their ad- 
vertisement pages. But this is a 
digression. The point is, that the 
great dailies, which charge so dear for 
advertising space, do not appear to 
think much of this style of advertising, 
or they would, one supposes, invade 
each other’s columns. It is not to be 
supposed that the Daily News would 
refuse an ad from the 7imes, even 
though the Dat/y News has not always 
been able to say very kind things of 
the other journal. But these amenities 
amount to nothing. It would be quite 
easy for each of the dailies to arrange 
for an advertisement in the others. 
But they do not. Certainly it is not 
that they do not respect one another, 
I remember that I never had as high 
an idea, for example, of the £cho’s 
circulation, as I gained in a talk with 
Mr. Homeyard, advertising manager 
of the Star ; and I have always found 
that the staff of one daily speak appre- 
ciatively of the others. It certainly 
cannot be because these journals think 
the rates of their competitors too high 
—else, being the honorable men they 
are, they would (ef course) reducetheir 
own. It really looks as if the self- 
advertising of newspapers was done on 
rather an inconsistent system, 

& * * x 


There are not many wider and more 
consistent wall-advertisers, on the other 
hand, than our London dailies. ‘They 
use, as stated above, posters and en- 
ameled iron freely. Nothing in the 
way of ‘* dodges,” such as your own 
Recorder has so ingeniously employed, 
has ever been used—with one ex- 
ception. An evening paper got out 
a card with a_ half-penny cemented 
to it—and a recommendation to pur- 
chase a copy. This was, I think, 


copied from either the Recorder or 
some other New York paper, 


It is 
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not, to my way of thinking, a very dig- 
nified ad. The Graphic, weekly, ad- 
vertises the Daily Graphic to varying 
extents in its columns, and I think the 
Daily Graphic does the same for its 
weekly (the printer will please print 
two ‘‘e’s” in ** weekly,” not an e¢ and 
an a). It has been unkindly asked 
whether these are fill-ups. I have, 
however, seen the illustrated weeklies * 
advertise in each other’s columns, and 
it is agreeable to record that they often 
take occasion to say a good word for 
each other editorially. 
* x * x * 

Bulletin sheets are freely used by all 
dailies. They consist of a rough 
synopsis of contents and are generally 
severely practical. The A/orning Ad- 
vertiser has lately set a new departure 
by an arausing use of ‘‘apt allitera- 








tion’s artful aid.” This is a recent 
example : 
P, MORNING ADVERTISER. P, 
SIAM’S SUBMISSION. 
The Blue Ribbsn of Bisley 
= | 
| Won for Wales. | 
| ' , 
| Devilry with Dynamite — Blown to Bits at 
Broadstairs. 
THE CHALLENGE OF CHURCHILL. 
| Bradford to be Besieged. 
Parliamentary Polo 
| GLORIOUS GOODWOOD. 
* * * * * 


A rather cruel advertisement, as it 
seems to me, often appears in the 
‘** Situations Vacant ” column of news- 
papers, read by clerks and poor people 
in search of work, as follows: 

REE—POCKET RUBBER STAMP 

of your Name and Address ; also par- 

ticulars of the best paying Agency going for 
wholeorspare time. 

Of course it must be evident that 
there will be some sort of evasion in 
this, though I am far from saying that 
itisafraud. ‘The point is that such 
an advertisement would be preferably 
not inserted so as to make poor people 
spend money in answering it. It may 
be said that people who expect to get 
something for nothing have no right to 
complain, and this is to an extent true. 
Nevertheless, the ad is not a commend- 
able one. A weekly paper which has 
investigated the matter says that appli- 
cants get the following letter : 

Dear Sir—We will forward you as Free 
Sample any stamp you may select from our 
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list, not exceeding 4s. in value (retail price), 

+ On receiving a deposit of 1s, 6d., which 
will be returned to you when you have sent 
us cash to the amount of 5s, for orders; or, if 
preferred, when you have done five shillings’ 
worth of business with us, we will send you 
the Free Sample Stamp without any cost to 
you whatever. 

There are plenty of worse things 
than this. An American knife com- 
pany here advertises for agents. Ap- 
plicants get a circular recommending 
them to buy a minimum of fifty-five- 
shilling sets of knives, which the com- 
pany has to sell wholesale somewhere 
about £7, and hawk them around at 
hotels and restaurants. ‘This is an en- 
couraging proposal to a man out of 
work, who will probably wish he had 
saved his postage stamp. 


* * * * * 


It is a regrettable circumstance that 
advertising space should have so nebu- 
lous and indeterminate a standard of 
value. In any other commodity there 
is a known value, to ask more than 
which would be regarded as a fraud, to 
offer less than which would be an in- 
sult, because such an offer could only 
be based on the assumption that the 
vendor was demanding more than the 
commodity was worth. Advertising 
space is regarded as worth just what it 
will fetch—so much so that the infor- 
mation of a purchaser is an element in 
the determination of price. I know of 
a flagrant instance in which a London 
paper of good standing was shown be- 
yond denial to have habitually sold 
space to different people at prices differ- 
ing as much as twenty per cent., and I 
was told on good authority that the 
difference had been often thirty, and, 
on occasion, forty per cent. ‘This is 
the case, bear in mind, not of a little 
two-thousand-copies-a - week journal, 
but a newspaper getting thirty shillings 
an inch or so for space, and trafficking 
on the inacquaintance of advertisers 
with each other. It may be said that 
a person has a right to sell any com- 
modity for what purchasers will give. 
So he has—a legal right. But ail the 
same, if a man will sell to a person 
knowing certain facts a commodity at 
a fifth or a third less than he will to a 
person ignorant of those facts, he is 
morally and reasonably a cheat, and his 
action is ethically a fraud. When there 
is an advertisers’ association, as I hope 
there soon will be, such people as these 
will be discredited, along with the cir- 
culation liar and other swindlers, and 
some advertisers will open their eyes 
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widely. What would you think of a 
jeweler who would sell a watch to one 
man for £10, but of another, who was 
more *‘ knowing ” and had a better ac- 
quaintance with the market, would ask 
but £8, and of yet another, who beat 
down the price, £7 or £6? You would 
have no use for such a trader, and 
would justly regard him as unworthy 
of trust. 
x x x x 

Some papers employ ingenious de- 
vices for getting people to read their 
advertising columns. The following 
scheme, which is a prize offer as well, 
is a typical instance and is perhaps 
worth attention in America. The par- 
ticulars reprinted explain themselves. 
It is no doubt quite fair to assume that 
this enhances the value of space in the 
Million, 

THE ANNOUNCEMENT, 

We want you to look over the advertisement 
pageseach week and tell us what article you 
would like to have. To one reader of the 
Million each week we will make a present of 
any one of the articles advertised, providing 
that its cost does not exceed £5. Amongst 
the advertisements you will find a coupon, on 
which readers are invited to make known their 
wants. At the end of each week we shall go 
through the applications and select the win- 
ner from the applicants for the article mostly 
required, aving ascertained which article 
is in the greatest request, we shall make a gift 
of the article to the applicant for it whose 
letter was first opened. Readers may apply 
for as many articles as they please, but a sepa- 
rate coupon must be used for each article they 
desire. In all cases the goods will be sent 
direct from the warehouses of the advertisers. 


THE COUPON, 








WEEKLY GIFT COUPON. 

I would like the 

| advertised on page...... of this week’s | 

Million (No. 71). | 

PNB 0060000002 6oe0ee even veneeee | 
BRB icscesices iiestuaimaoneaaes 

| __—_—_senounoaceninenentsessonssens 
* * * * * 


There is at present a tremendous 
rush of reading-matter advertising in 
all English papers that will take it, fol- 
lowing on the known success of Pink 
Pills, | presume. Mr. Harness (elec- 
tric belts) has been ornamenting the 
advertisement columns this last week 
with his likeness, accompanying matter 
set like a literary article. ‘* Reading 
matter ” is overdone all round just now, 
and a reaction may be looked for, 
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CHICAGO’S DAILY NEWSPAPERS, 
By “ Columbus.” 


A newspaper with press-room secrets is 
likely to have three kinds of circulation: 
First, the circulation which the advertising 
solicitor tells about when he is pulling fora 
contract; second, the circulation as clicked 
off by the presses and represented by the 
number of papers printed ; third, the circula- 
tion, The first kind of circulation sometimes 
reaches extravagant figures, being greatly in 
excess of the other two kinds. The second, 
in the case of certain aspiring journals, may 
go some thousands above the third, which is 
the number of copies actually bought and paid 
for. In telling of Chicago newspapers, it will 
be impossible, in every instance, to speak with 
accuracy of bona fide circulations. In each 
case, however, an endeavor will be made to 
tell about how many papers ace printed and 
sold, 

In point of circulation, the Chicago morn- 
ing papers printed in English take the follow- 
ing order: Record, Herald, Tribune, /nter- 
Ocean, Times,Globe, The (nter-Ocean claims 
a larger circulation than the 7yzune, which 
in turn claims a decided advantage over both 
the Herald and /nter-Ocean, As the Herald 
and 7ribune publish no figures and make in- 
definite claims, I have been guided by infor- 
mation obtained from men who should know, 
if any one does outside of those who keep the 
books, what is happening in the press-rooms, 
Regarding the Xecord there are no doubts or 

uestions, Its~ed-rock circulation for each 
in in the year is given to the public at the 
head of the editorial columns. During July, 
1893, it sold an average of 135,019 copies a 
day. By the time thisis read the figures may 
be larger, for the growth during the last year 
is said to be unprecedented, When this paper 
was the morning issue of the Daz/y News its 
circulation was not published separately, but 
was combined with that of the Evening News. 
Early in 1892, when the name was changed to 
give it a distinctive title in its own right, its 
circulation was struggling to get away from 
the 75,000 mark, Since then the growth has 
been steady and tremendous, the jumps in 
May, June and July, 1893, being in each case 
nearly 10,000 a day over the preceding month. 
There are various reasons given by the pub- 
lishing fraternity for this extraordinary 
growth, Inthe campaign of 1892 the paper 
maintained a neutral position, printing full 
and unbiased reports of political doings, and 
opening its columns to all parties. It was 
read by Republicans and Democrats alike. 
The news service was extended throughout 
adjoining States, and special mail editions, 
with whole pages of State news, were estab- 
lished, The news is told in a bright, concise 
“story’’ way. Although the Avcord gained 
largely by its entertaining method of handling 
World’s Fair news and its single-handed 
fight for Sunday closing, its boom has not been 
temporary nor dependent upon the exposition, 
The other newspapers have not received any 
ee impetus during the World’s Fair year. 

early two-thirds of the Record’s circulation 
is in Chicago, The readers belong to no par- 
ticular class, although no other morning paper 
is so widely read among the well-to-do middle 
class of people. ‘Ihe outside circulation is 
largely in Illinois, Indiana, Ohio, Michigan, 
Wisconsin and Iowa. In these States it 
reaches nearly twice as many pecple as any 
other Chicago newspaper. It claims to go to 
over 6,000 post-offices throughout the North- 
west. It is the only Chicago morning paper 
which has no Sunday issue. Its growth in 
advertising has kept pace with its circulation. 


The /eradd is rated as B, exceeding 40,000. 
It claims the A mark, 75,000 or more, and 
from what I can learn, its present circulation 
is not far from the latter figure. ‘here are 
rivals who would put it at 65,000, and the ad- 
vertising department of the paper would call 
80,000 a small estimate. The circulation is 
quite evenly divided between Chicayo and the 
country territory. The Heradd has lost some 
readers during the past two years by its failure 
to support Democratic nominees in Wisconsin 
and Illinois. There has been no serious drop 
in circulation, but the natural growth has been 
retarded. It is a great newspaper, with a 
magnificent building and no end ot enterprise. 
It has a loyal following among people who are 
not too reverent. The Sunday paper is 
especially given to funny pictures and circus 
features. It is claimed that the Sunday circu- 
lation reaches 125,000, and this is undoubtedly 
true. 

The 7rzbune has no need to worry about 
its circulation, so long as its profits are as 
large as they are at present. It has a solid 
and substantial following of the gilt-edge 
kind. In politics it is Republican, with a 
touch of heresy on the tariff question. Some 
orthodox members of the party deserted it for 
the /nter-Occan in the campaign of 1892, but 
these losses have been more than off-set by 
gains in other directions. The 77zbuxe is 
read by business men and well-to-do people, 
and rightfully holds its commanding position 
as the great newspaper of the West. It 
spends money liberally in getting news, and is 
given to strokes of enterprise which make 
people talk about it. In the Directory it is 
rated as having a circulation of over 40,000, 
This is a modest statement. Not very long 
ago the 7riéuxe was selling 60,000 copies a 
day. ‘here has been a steady growth lately, 
and the circulation must now approach, if it 
does not equal, the //era/d figure. The Sun- 
day circulation is in excess of 125,000, just 
how much no one outside of the 7yzéune 
business office can say. The 7y/éune has no 
occasion to be definite, for it gets the ‘small 
ads,” anyway. 

The /xter-Ocean is the orgen of the stal- 
wart Republicans, and has the valuable repu- 
taticn of being a family paper. It holds 
something of the relative position of the New 
York 7rzbune, its circulation being largely 
out-of-town, Special attention is given to 
church and educational matters and secret 
societies, and it prints thunderous protection 
and pension editorials the year round, It is, 
therefore, favored by religious folk, staunch 
partisans and old soldiers, ‘The paper has 
been modernized and greatly improved since 
H <ohlsaat assumed control of it over 
two years ago, and there has been a healthy 
increase in the circulation, which is now made 
public in the form of an affidavit. The daily 
average is something above 60,000, and on 
Sunday the sales amount to nearly 75,000, It 
has been said that these figures include free 
copies and trial subscriptions, but there is no 
good reason for denying their accuracy. 

The 7imes is doing better, and is getting 
back some of its old-time influence. When 
Carter H. Harrison bought the paper, some- 
what more than a year ago, it is said that the 
circulation had fallen below 18,000, Accord- 
ing to the sworn statement published each 
day, the average is now about 50,000, al 
though I have reason to believe that unusual 
inducements are being offered to build up the 
circulation. A fair estimate of the number of 
papers paid forat full price each day might be 
75.000. The 7imes derives certain strength 

rom its claim of being the only regular Demo- 
cratic daily in Chicago, Itis also the organ 
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of Mayor Harrison, and as such wields con- 
siderable influence in local politics. It was 
instrumental in securing his election last 
spring. It is now sold for one cent, the reduc- 
tion in price having much to do with its late 
growth, 

‘The Globe does not cut much of a figure, 
although it hangs on persistently. It has a 
certain following among sporting people. ‘The 
directory gives it a circulation exceeding 20,- 
ooo, which rating ought to please the Globe 
people. It is believed that the sales are far 
below that figure, and very likely not in excess 
of 5,000, 

Koees the evening papers the Daily News 
has a circulation far in excess of the total 
showing made by all its rivals, The daily 
sales at present, as attested by a sworn state- 
ment, average over 200,000, Formerly the cir- 
culations of the two newspapers owned and 
edited by Mr. Lawson were combined. If 
this were done now the Record and the Daily 
News would have a neat total of about 350,000 
copiesaday. The Daly News goes every- 
where in Chicago. It is read by rich and poor 
alike, for the carrier service reaches every 
street and every square in the city. It is a 
matter of record that as many copies are sold 
per 1,000 people in the silk stocking wards as 
in the districts where the workingmen live. 
The Daily News and the Sunday Tribune 
are the two great advertising mediums of the 
West. The Dai/y News is independent in 
politics and makes a specialty of printing the 
news ina pointed and gossipy way, with plenty 
of special features thrown in. 

The Evening Post is owned and published 
by the proprietors of the //eva/d, and, like its 
morning partner, is unrivaled from a mechani- 
cal point of view, handsomely illustrated and 
carefully edited. Itisone of the two evening 
papers sold for twocentseach. It givesmuch 
space to current news and tries to anticipate 
the morning papers. In politics it is inde- 
pendent. The /ostreaches an excellent class 
of readers, According to the directory, its 
circulation exceeds 20,000. As nearly as can 
be learned the circulation is actually above 
30,000, and the Post, while giving no figures, 
would probably be satisfied with 40,000, It is 
hardly four years old, yet has made a decided 
success, It has lately established a Sunday 
issue, upon the circulation of which it would 
be difficult to make an estimate, 

The Evening Journa/ isa reliable fixture 
in Chicago journalism. It is Republican, 
eminently respectable, ripe in years, and held 
in high esteem by the older residents, Al- 
though not equal to the New York Zvening 
Post in editorial excellence, it holds a position 
somewhat similar. It is given a circulation of 
20,000 0r more in the Directory, This comes 
very near to exact justice. s 

The Mai/is an entertaining evening sheet 
which is gradually working its way. Formerly 
it was combined with the 7zes, The rating 
of 20,000 or more is probably correct. The 
circulation of a paper like the Maz/ varies 
greatly. It is sold pune by newsboys on 
the streets. All the evening papers, except 
the Daily News, are handicapped by the fact 
that they cannot maintain a carrier service 
covering Chicago’s vast area, A thorough 
system of getting papers to all parts of Chi- 
cago, and doing it quickly, has been largely in- 
strumental in giving the Daily News a de- 
cided advantage. 

The Dispatch is a new paper of the ultra- 
sensational kind. Both its reading matter and 
the advertisements indicate for what class of 

ople it isintended. It has a certain popu 
ae on down-town streets and in public re- 
sorts, and claims a circulation of something 


PRINTERS’ 








INK, 193 


like 25,000, The daily sales are said to be 
10,000 or more. 

The German papers hold an important place 
in Chicago, which is the third German city of 
the world. ‘lhe Staats Zeitung (morning) is 
the old and well-known German paper, Inde- 
pendent-Democratic in politics, with a circula~ 
tion not far from 15,000. Its recently estab- 
lished evening edition seems to be doing well, 
but it is too early to speak definitely as to its 
circulation. 

The Adend Post has the largest circulation, 
known to be over 35,000. It is an evening 

per which follows American methods, has 
illustrations, covers the field of news and sells 
for one cent. 

The Freie Presse (morning and evening) is 
credited with 20,000, which is large enough. 

_ The Jageb/att (evening) claims somethin 
like 10,000. This is believed to be a liberal 
estimate, 

_The Arbeiter Zeitung (evening) is the so- 
cialistic organ and once had a large patronage. 
The Directory credit of 7,500 is rather high. 

The Skandinaven is the organ of the large 
Norwegian-Danish population, It has a re- 
liable circulation, but the Directory estimate 
of 20,000 is believed to be high. 

The Svornost is the principal daily of the 
Bohemians, Its daily average is about 5,000. 

The Chicagske Listy and the Denni Hia- 
sate/ are also Bohemian dailies of about 2,000 
circulation each. 

The Drovers’ Journal is published at the 
Stock Yards for country circulation, and con- 
tains stock quotations. Itis believed that at 
least 15,000 copies are sent out each day, 

The Sux isan evening paper, published at 
the Stock Yards. It is prosperous and is be- 
lieved to have a bona fide circulation of 8,000. 

The Ca//, of Englewood, the South Chicago 
papers and other small dailies, issued within 
the limits of Chicago’s broad area, have cer- 
tain local influence, and are for the most part 
prosperous and energetic. It is believed that 
their ratings are fairly accurate. 

The Polish people have a morning paper 
called the Dztenntk Chicagoski, 

The Daily Guide, the Hotel Reporter, the 
University News, published each morning at 
Chicago University, cover limited fields and 
could hardly be claimed with the regular 
dailies. 

As for the great list of religious, trades, 
scientific, literary, sporting, musical and dra- 
matic publications, filling fifteen solid pages of 
the Directory, it is manifestly impossible for 
any one person to pass an opinion upon their 
varying claims, 

THE PAPERS OF McKEESPORT, PA, 

By a Local Advertiser. 


McKeesport is not aboomcity. The growth 
has been rapid, but solid. In 1886 the popu- 
lation was less than 10,000, and in 1890 the 
census returns made it 20,714. At present, in 
our city limits, we have 30,000, and including 
the suburban towns it is at least 40,000. 

We have large iron works that furnish steady 
employment to over 12,000 men, 

In regard to papers, it isalmost another case 
of Brooklyn and New York, on account of our 
nearness to Pittsburgh (15 miles). We have 
three dailies that are good advertising me- 
diums. 

The News is the most enterprising and has 
the largest circulation. It has lately moved 
into its new 5-story building, and has a new 
$20,000 press. It is the only paper receiving 
telegraphic reports and owns the United Press 
franchise for the city. 

All of our daily papers made sworn state- 
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ments in in of their average daily circula- 
tions for May (papers sold, not printed) in bid- 
ding for the city printing. 

The sworn circulation of the Mews was 
31538, and always exceeds 3,000, 

Thre Times is the oldest and most conserva- 
tive and is the only one that takes sides on any 
question, It is Republican in politics, circu- 
lates largely among business and professional 
people, and is a good medium to reach that 
class. 

The sworn average daily circulation for 
May was 3,352, but I think 3,000 is about the 
average for the year. 

The Hera/d is the only morning paper and 
is a very erratic daily, It circulates largely 
among sporting people and is inclined to be 
sensational. 

Its circulation varies, according to the news 
of the day, but I am sure its rating in the 
Directory, G (exceeding 4,000), is too high. 
The sworn average for May was 2,603, and [ 
am afraid that J (exceeding 800) is all they are 
entitled to, 

The Sunday Herald has been discontinued, 

The Svenska Veckobladet (weekly) is a first- 
class Swedish paper, and is a good advertising 
medium, It circulates all through Western 
Pennsylvania, and they told me at their office 
that they have almost 4,000 subscribers, but I 
think a rating of J ought to satisfy them. 
The Swedish population of McKecsport is 
almost 4,000, 

The Svenska Budbaeraren (weekly) is a 
paper I have never tried as an advertising 
medium, but I think it is published in the in- 
terest of the church of which its editor is 
pastor, 

The Volksze‘tung isaGerman weekly that 
is no doubt entitled to its rating, K (exceed- 
ing 400), but it don't seem to make much prog- 
ress considering the large number of Ger- 
mans here, 

he Christian is one of several church 
papers published, but | don’t think much of 
them asadvertising mediums, My experience 
of eight years has been that a paper of free 
circulation don’t amount to much as an adver- 
tising medium, People don't appreciate any- 
thing they get for nothing. 





NEWSPAPERS OF MARQUETTE CO,, 
MICHIGAN, 
By Horace J. Stevens, Manager Peninsular 
News Bureau. 

In the statements regarding papers of the 
county I find only one newspaper described in 
which no change is required—the Lake Su- 
pertor Pioneer, a German weekly at Mar- 
quette, which is also the only paper in the 
county furnishing a detailed circulation state- 
ment, 

The Daily Mining Journal of Marquette 
is Republican in politics, Some time ago I 
know the circulation of the daily to have been 
2,790 copies, and the weekly about 1,700. It 
isthe leading paper of the upper Peninsula 
district, and its circulation is not decreasing. 

The Marquette 7%mes is an evening paper. 
I have not seen its Sunday edition for over a 
= It apparently goes to no exchanges. I 

ardly think it is printed at all now. 

The Pathfinder, of Marquette, is noted as 
a church paper. I have never seen it, and 
know of no one who has seen it, but presume 
a few copies are struck off, 

At Negaunee, the /von Hera/d is entitled to 
rating J (over 800). It is the only publication 
of any kind in a town of nearly 8,000 people. 

In Ishpeming the Lake Superior Herald 
and Lake Superior Democrat are both dead, 


The editor left for Colorado shortly after be- 
ing defeated for Congress, 

The /ron Ore isa mining as well as a local 
paper, and is a instead of Independ- 
ent, Itsrating should be J (over 800), instead 
of H (over 2,250). 

The Xecord is published on Saturdays by 
the Record Publishing Company, and has 
been enlarged to six-column quarto size. Its 
rating, K (over 400), is correct. 

Superior Posten has reduced both size and 
price, and its rating should be J (over 800). 

Tyoemies has removed to Minneapolis, Itis 
the leading journal printed in this country in 
the Finnish language. Its rating should be J 
instead of K, asit is printing 1,500 copies to 
my personal knowledge, and will probably be 
entitled to a rating of H within a short time, 

These figures and statements are correct, 
and Iam willing to have my name signed to 
the statement. If you secure such a state- 
ment from one responsible newspaper man in 
each county in the United States you will 
make possible what has never been even ap- 
proximately done--the publicationof a reliable 
newspaper directory. Advertisers ought to 
appreciate the value of informztion gathered 
on the spot by people who know. 

coameiiabaeliliiiniciicdanies 
NEWSPAPERS OF HERKIMER CO., N, Y. 
By John L. Getman, 


There is not, I venture to say, a medium in 
Herkimer county of more importance and 
prominence than the Herkimer Citizen; not 
only that, but it can easily claim (the Ilion 
Citizen also) the distinction of having the 
best ‘“‘paid up”’ list of any journal in the 
county. The Herkimer C7t¢/zen and Ilion 
Citizen have the largest advertising patronage 
of any county mediums. The circulation of 
the Herkimer or Ilion Czt¢zzen willreach nearly 
the 2,000 mark, 

The Herkimer Democrat (exceeding 2,250) 
is probably rated correctly, although it shows 
a phenomenal growth over its contempora- 
ries in a very short time. 

In point of circulation the Dolgeville Her- 
a/d ranks first, also in typographical appear- 
ance and make-up. I amstrongly of the opin- 
ion that its circulation of over 8,000 copies 
would dwindle down on a par with our other 
country weeklies, should the many copies re- 
fused, but sent regularly, be stricken from 
the mailing list. 

The rating, as given the Little Falls Jour- 
nal and Courier (exceeding 2,250), is correct, 
It is one of the foremost weeklies in the 
county, enjoys a large advertising patronage, 
and its list of * paid up” subscribers ranks 
next to the Crtizen. 

The Little Falls Evening Times, under its 
present owner, has become a paying invest- 
ment. It is correctly rated (exceeding 800). 

The circulation of Saturday Budget at 
West Winfield, although a new venture, ranks 
with several of the older mediums, Its claim 
of over 1,500 circulation weekly | have every 
reason to believe. 

The Herkimer County Nevis, Little Falls, 
although more than old enough to vote and 
an ably-edited paper, has been unable to reach 
in circulation that which it is entitled to. 
Eleven hundred copies will probably cover 
the field. 

The Frankfort Register, West Winfield 
Star, Mohawk Fag/e, and Ilion News are all 
correctly rated, 

Although the Herkimer County Record has 
a large advertising patronage, it cannot boast 
of a large circulation or well “‘ paid up”? list; 
in fact, I am of the opinion that its circulation 
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will not warrant the rating of J (exceeding 
800). The publisher, Geo. W. Nellis, Jr., 
when questioned regarding it, said: ** This 
circulation rating of newspapers is all non- 
sense, I don’t care it the Aecord is rated at 
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NEWSPAPERS OF DARKE CO., OHIO. 
By Harry Snider. 

Greenville is a beautiful city of about 5,480 
inhabitants, in the western part of the State, 
on the Chicago, St. Louis & Pittsburgh, Cin- 
cinnati, Jackson & Mackinaw and Dayton & 
Union railways, in one of the richest and best 
agricultural districts in the State, It has 
numerous small factories; is about thirty-five 
miles from Dayton and ninety-five miles from 
Columbus, 

The Daily Tribune is a bright, interesting 
little paper, devoted to local and telegraphic 
news. As far as can be ascertained, its circu- 
lation is between four and five hundred, The 
Weekly Tribune has between five and six 
hundred, 

The Sunday Courier, the leading Republi- 
can paper of the city, has a circulation of 
about eight hundred. 

The Deutsche Umschau, a weekly German 
paper, has quite a constituency among the 
German ——_- of the county, between 
seven and eight hundred. 

The Democrat and Democratic Advocate, 
both weeklies, are Democratic. ‘They are 
rated in the Directory about right, exceeding 
800 





The Greenville Journa/ is a weekly Repub- 
lican paper of eight pages. The circulation 
is not thought to be as large as is published in 
the Directory, it being nearer nine hundred 
than sixteen hundred, good proof of which 
could be furnished, if necessary. 

The 7ranscrift, the organ of the Prohibi- 
tionists, has temporarily suspended. In all 
probability it will renew under the supervision 
of the present management, 

The newspapers in the county, outside of 
the city, the Axterprise of Arcanum, the 

olicy, weekly, and School Visitor, monthly, 
of Versailles, the latter having a circulation 
mainiy among the teachers of the State, and 
the /ndependent of Ansonia, are rated in the 
Directory as nearly right as is possible to 
know, and the gazetteer is as complete as 
necessary. 





- 
THE TROY “ TIMES,” 

Leaving a sportsman’s retreat recently and 
looking anxiously for news from the outside 
world, theonly paper to be had from the boy 
on the Adirondack Railroad was the Troy 
Times of the previousday. Reaching Platts- 
burgh, and embarking on an express train for 
the South, the only paper the train boy was 
able to furnish was still the Troy 77mes, but 
it was the issue of the day and very satisfac- 
tory. The man who reads a newspaper for 
three hours on a railway train has an opportu- 
nity to arrive at an opinion concerning its 
merits. The Troy 77mes is a good newspaper. 
DIRONDACK, 








A GOOD SHOWING. 

Macon, Missouri, is the county seat of 
Macon county. Ithas three remarkably good 
weekly newspapers, circulating respectively 
over 1,700, Over 2,200, and over 2,500, The 
circulation of each one is given in actual 
figures i in the ‘* American Newspaper Directo- 
ry’’ and guaranteed correct under a forfeiture 
of $100. Where is there another town with 
only 4,000 people that can make so good a 
showing? 


WHAT MAKES THEM VALUELESS, 
Warsaw, Ind., August 5, 1893. 
Editor of Prixters’ Ink: 

Some one has sent us a marked pamphlet, 
which states that in Kosciusko county, Ind., 
the largest circulation was accorded to Our 
Boys and Girls, This — al weit up the 
spout in 1892, It never had a circulation of 
any moment, and the publisher is now work- 
ing in a barber shop. 

These reports are what make newspaver 
directories valueless. Respectfully yours, 

Wituiams & Hoss.er, 
Publishers the /ndzanian-RKepublican. 
o ie 

Mr. H. R. Rice, business manager of the 
Lowell, Mass,, Citizen, assures PRINTERS’ 
Ink that at no time within the past four years 
has the Cit/zenx issued as small an edition as 
1,800, For the — year it has at notime been 
as low as 3,000. Mr, Rice says that so far as 
the circuiation of the other papers is con- 
cerned, ‘* | know but little and care less.” 








Brooklyn, with a population of 806,343, has 
56 newspapers, while Buffalo, with less than 
one-third the papuintion, has 88. 





ag ay B.A Ww right, ‘editor of the Haver- 
hill, Mass., Gazet¢e, informs Printers’ Ink 
that his paper has athousand more circulation 
than an observer in that town credits him 
with in acommunication lately printed in these 
columns, 
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THE OBITUARY NOTICE GOT OUT OF 
PLACE 





Discovery, 
Burra.o, N, Y., July 14, 1893. 
Editor of Printers’ Ink: 

Inclosed please find clipping from the Buf- 
falo Express, July 14. The notice appears on 
the same page with the death notices and in 
an adjoining column. It is tobe inferred that 
the type-setter made a slight blunder, In 
reading the notice we cannot help but wonder 
whether poor Karlotta has read her obituary 
notice, and, if she has, will she be able to 
take that leap in the dark with equanimity ? 

Yours, 
V. M. Pierce, Secretary World’s Dispensary 
Medical Association, 


Dr. Pierce’s GotpEN MepicaL t 





AT CRYSTAL BEACH! 

Balloon ascension and parachute leap by 
the world-renowned Karlotta and the wonder- 
ful dog Columbia, afternoons and evenings of 
_ 13th, 14th and 15th, Boats every hour. 

ound trip 25¢. 

Funeral services at Forest Lawn on Thurs- 
day afternoon at 3 o'clock, 

The funeral will take place from the family 
residence, No. 2075 Seneca street, on Sat- 
urday afternoon at 2 o'clock, Friends and 
acquaintances are invited to attend. 

(Rochester, N. Y. — please copy.) 


NOT ACCEPTED. 
From the Payette (Idaho) Independent. 


We are in receipt of a proposition from an 
advertising agency at Salt Lake City, offer- 
ing to give us a $750 piano in exchange for 
advertising space aggregating 300 inches, for 
fifty-two consecutive weeks, We can’t spare 
the space, but we are musically inclined, and 
if the gentlemen would like to trade the in- 
strument for a small country print-shop and a 
lot of foreign advertisers’ due bills we can talk 
business to them. 
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SUGGESTIONS FOR SHOW-CARDS. 


The window display is a most effect- 
ive adjunct of newspaper advertising. 
It is often possible to work the two 
together to good advantage. The news- 
paper announcement may call attention 
to the window display, or, as is often 
done, the newspaper advertisement may 
be cut out, pasted on a card and posted 
conspicuously in the window. 


The leading retail houses all use 
neatly lettered cards nowadays, with 
some catchy, striking inscription, Very 
little type matter and cards with broad 
white margins are in the prevailing 
style. The Dry Goods Bulletin of 
Chicago makes some appropriate sug- 
gestions for such show-cards, and we 
reprint the article below complete : 





DVERTISING by means of show- 
SP cards in the store windows, on 
OS” goods displayed in the interior of 


the store, above the shelving, and in any 
convenient and apprepriate place, will cer- 





Quite The 
*s Vogue 











tainly prave remunerative, if due attention 
is given to the writing and wording of the 
card. 


Perhaps in no particnlar is reform so 
finch needet among the merchants ont- 
sirle of the larger cities, as in this one item 





A Running Fire 
OF LOW PRICES 


20, 49, 65, 75¢. 











f show cards. Ju Chicago and New York, 
‘as in all the larger cities of the country. 
the sign «lepartment is considered ao im- 
pertant feature of the business. The 
requisite space, either in basement or on 


Slightly | rav‘oi 
Soiled 
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$1.45 














the top floor, ie given over to a force of 
competent men, who from eight in the 
morning wotil six at night wield their 
brashes in the interests ot the various 

of the bl Here 
‘one may see signs of all sizes and in all 








An Over-Plus 


AT THE MILLS assed 


An Under Price 


On THE COUNTER 











stages of completion, from the frame of 
pine slats, over which white cotton cloth is 
to be stretched, to the finished sign, brave 
in black and red paint with gold trimmings; 
signs of all sizes, from the great sheets 


large enough to make s circus tent, to little 








© Om ts Brimming 


Bargains 


| 
] 
| © @ 


Our 
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Counter 








hasket-cards, no larger than half of a 
postal curd, signs that would reach for 
three hundred feet along the entire store 
front, and neat little squares of pasteboard, 


will find some means of presentibg fo the 
public eye signs that are fresh and tastefu 
at least, and this is all that is really aeces- 


sary 
White, clean cardboard should be used, 





uy 


Breesy 
-:- Styles 











dainty enongh to pin to a lace handk: 

In greatest protusion, however, we see 
cards about 18 x 24 inches in size, done in 
black and rel, old style roman or gothic 
letters, which are intended to announce the 





THESE PRICES PUT 


Free Silver, 


in YOUR POCKET 











quality and price of blankets, cioaks, dress 
goods, hosiery, notions, ete. The grent 
merchants of the large cities measure every 
little expense almost as carefully, it would 
seem, as their brothers of more modevt 
Ppretentions and smaller establishments; 
and were this method of using price cards, 
tickets and painted announcements not 
effective and profitable, we would not find 
the sign department continued year after 
year, at an expense in some cases that is 





The Pink 
Fashion 











almost equal to the’ entire clerk hire of a 
good size general store in the country 
The securing of good show-cards pres- 
ents some difficulties, we will admit, to the 
smaller merchant, who feels that he can 
not afford the luxury of a special sign 
writer to execute his work; but while poor 
cards are better than none, yet we believe 
that the progressive, wide-awake merchant 





A Slump 
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50c 
Now 











and the lettering should be plain, tasteful 
and easy to read from a distance; black 
and red paints proluce the most effective 
and striking results, There is qsually 
some one of the salesinen who is ‘handy 
with the brush,” or who can readily pick 





NO OTHER..... 


ARGUMENT. 
*F ONLY $1.05 











up the art of ticket writing; but should 
there be no one in the store who tan do 
good work in this line, an arrangement can 
usually be made with some near hy sign 
painter, who will do the work cheaply 





THIS _— the Storch Out 


COMPET 


'79c. 


After he gets into the way of it, leart¥ 
what is wanted and has a little practice, he 
can turn out cards with great rapidity. 

The Buttetin will present from time 
to time original ideas for sbow-cards, 
words and sentences that will serve. if not 
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WE WANT MORE 


Elbow-room 
vw CLoak STOCK 
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as models, at least as 


merchant who wishes to keep abreast with 
the times on this sort of advertising. 


Nh $uccert— 
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SOME LEADING NEWSPAPERS. 
CALIFORNIA. 
OUR ney E, San Francisco—Is given an ay- 


erage month: iy issue of 26,339, by far the largest 
of any monthly in California. 
COLORADO. 


LEADVILLE HERALD-DEMOCRAT —Is 
given a higher circulation rating than any 
other daily in Colorado outside of Denver. 


DISTRICT OF COLUMBIA. 


WASHINCTON, 
is the only daily paper in the District of 
Columbia the exact accuracy of i. = 
culation ratings the American 
Directory guarantees by a $100 forteit Mts 
record shows a regular average daily issue 
for the past year of 36,986 copies. 


GEORGIA, 
JO U R NAL Atlanta, is the only daily prer 
5 in Georgia and its weekly edi- 

tion isone of the (only twenty) weekly papers in 
the State the exact accuracy of whose circula- 
tion ratings the American Newspaper Direc cog 
—— ag 8 yo —. meres oa oe aoe 
regu ‘or the one ot ¥ co ies 
daily, and 11,086 copies weekly This io'the 

rgest circulation rat ing given to any daily in 
the State 





MASSACHUSETTS. 


In Barnstable County, Massachusetts song 
tion 178)» the largest circulation rating 1 
accord the PATRIOT, a weekly, Sab 
lished at Sarasa. 


Farm-Poultry, Boston, monthly: regular 
circulation 30,711, much larger than any other 
ublication in Massachusetts devoted specially 
© the live stock interest, or —_ any other 
Poultry journal in the United Stai 


MISSOURI. 





ul EDICAL BRIEF, monthly, St. Louia, has 
lar issue of 30,473 copies, a nteed by 

Ammerionn News) r Directory, a larger circula- 

tion than any other medical medical journal i in the world. 


NEW YORK. 


DOLCEVILLE HERALD is 
‘.. (only seven Si nine) weekly papers in 

ork State to which the American News- 
Pepe per Directory penn og" a circulation of more 
han 8,000 copies each issue. 


THE 

. 
Daily Metal Market Report, 

292 PEARLST.,N. Y.CITY, 
is one of the (only six) daily papers in the city | 
the accuracy of whose circulation ratings the 
American } soueger Directory guarantees by 
a $100 forfeit. record shows a regular issue | 
for the past year of 400 copies. 


PHONOGRAPHIC WORLD, New York | 
City, is one of the (only forty-two) monthly pub- | 
lications in the city the exact accuracy of w ‘ose | 
circulation ratings the American Newspaper Di- 
rectory guarantees by a $100 forfeit. Its record 
shows a regular issue for the past year of 21,742 
copies. Is read monthly, from cover to cover, py 
hundreds of thousands of stenographers and 
type-writers. Libraries and associations alone 
subscribe for over 200 copies. Address 
graphic World, 45 Liberty Street, New York City. 


“OHIO. 


aniong 
New 


Cleveland, 
The American Builders S's: 
reulation rating of any archi- 

| 3 or sallders" journal west Pot New York. 


ONTARIO. 


FARM AND FIRESIDE, Toronto, Ontario, 
is given by far the largest circulation rating of 
any weekly in Canada, in the American News- 
paper Directory. 

MAIL, weekly, Toronto, is given a higher 
a rating in the American cal weekly 

recto: 








dai! 
DAIL yy M Ne 


197 
PEN NSYLVAN IA. 

Pittsburgh PR ESS has the largest circula- 
tion rating of any daily in that city, viz: 40,964 
TENNESSEE. 

MEMPHIS APPEAL-AVALANCHE — Is 
ge a larger circulation ee its daily, a 
larger circulation rating for its Sunday and a 
larger circulation rating for its weekly than is 
accorded to any other daily, Sunday or secular 
weekly paper in Tennessee. 

VIRGINIA. 

BIB LF READI E R—Weekly, published at 
Richmond, is given the largest circulation rat- 
ing of any paper published in Virginia. 








Displayed Advertisements 
50 cents a line ; $100 @ page; 25 per cent 
extra Jor spcified position—if granted. 
Must be handed in one week in advance. 





S& ATTLE TELEGRAPH, the leading 
Democratic daily north of San Francisco. 


JOB PRINTING First-class, and no other. 


Printers’ Ink Press, N.Y. 


E INDEPENDENT. Own your own news. 
_. Send for estimates to PICTORI AL 








FR ES CO., 132 a St., New York City. 
a3 P Fo. PIES AND 
e reach _ 
F RE ER a 8. D. 











NEW YORK LEDGER 
0 PIR N Td Ay Waehtnatgns rarer 


PATENTS So 
Crystal Paper Weight. 


Washington, D.C. 
Always pays 
New York. 
A CHEAP ADVERTISING CLOCK. 





HANDSOME GLASS CASE, 
Fitted with Seth Thomas Movement. 
PATENT APPLIED FOR. 





We make a variety of styles of Ad- 
vertising Clocks. 
Send for illustrated ted Price List. 
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GERMANIA Magazine for the study of the 
German lang. and litt. For 

mple copies, rates of advertising. etc., address 
GERMANTA, Manchester. N. H 


DIRECTORY PUBLISHERS, Please pea 
and price list_of your directories to U. 8. AD- 
DRESS CO., L Box 1407, Bradford, McKean (‘o., Pa. 


THE EVENING JOURNAL, 


JERSEY CITY’s 

FAVORITE FAMILY PAPER. 

Circulation, = = = = (5,500. 
Advertisers find IT PAYS! 


WATCHES ~~ 
Are the Best PREMIUMS. 


Address the manufacturers direct. 








THE PHILADELPHIA WATCH CASE CO., 


RIVERSIDE, N. J 





GUERBIO“. Mechanical Engraving, Photo Elec- 
‘ trotype Eng. Co.,7 New Cham ers St , N. Y. 


A COPY OF OUR 80,000 

Proven, nt, 15 cts. per 

line. “ONCE A MO NTH. oad 
Detroit, Mich, 


21.00—Visiting Cards. We will engrave a 
copper plate and print 50 visiting cards for $1.00. 
Samples, 4c. Satisfaction guaranteed. For 10c. 
we will mail copy of our book, “Card Eti- 
quette.” BELLMAN BROS., Tole do, O 


P'D ADDRESSINC. 

The only feels rade Lists, E nvelopes and 
Wrappers addressed in a hurry by machinery. 
Names guaranteed absolute nLKWA orrect. For par- 
ticulars address F. D te ‘LK AP, Prest., 314, 316 
Broadway, New York ( 


BOOM ‘Seiin f 

TOWN = 

We have told many—and will tell you 
HO Write! Chi. Photo. Engraving Co. 














185 Madison St., Chicago. 





A SMALL MAN * 





CAN OPERATE IT 
"MEW MODEL’ 


WEB PERFECTING PRESS 


BUILT BY THE 


campus. £ ORENT OS PRES 
NEW Sonn AND CHICAGO 


WRITE AND SEE 
Hew IT'S DONE 











Printing Pays 
When Properly Done. 





in a “ Superior 


You know that we 


different from what the general 
run of printers do. . . . . . 
But do you know that we also 
do all kinds of Printing in the 


get up Ads 
Style ’—entirely 





Wm. JOHNSTON, Manager. 





in the same “Superior Style?” 


PRINTERS’ INK PRESS, 
10 SPRUCE ST., NEW YORK. 
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IN THE FKONT RANK! 


New York Recorder. 


(MONDAY, 31st JULY, 1893.) 








The SuNDAY RECORDER held second place again 
yesterday among New York dailies in the matter of 
advertising business. It published 7514 columns of 
advertisements ; the Herald stood next and third, 
with 74% columns, and the World published 100% 
columns. These are the assured three leaders of the 
business race. No New York paper, except the 
World and the Herald, published half as many col- 
umns of advertising yesterday as appeared in the 
RECORDER. The papers holding fourth and fifth 
positions as to advertising published only 66% col- 
umns between them; in other words, their aggre- 
gated business was 9 columns less than the RECORD- 
ER's single total. ‘he advertising published by the 
Tribune, the Times and the Press, all put together, 
yesterday footed up to 77% columns, and the 
RECORDER alone published 75% columns. 

That is why the REcoRDER takes no stock in 
the business pessimism of the period. It knows 
from its own experience—the direct evidence of its 
own columns—that this is not at all a bad season for 
business, but quite a lively one, as summer seasons 
average. 

And the REcorDER’s circulation is as buoyant as 
its advertising business. The newsdealers bought 
127,771 copies of the SUNDAY RECORDER yesterday, 
and the usual positive proofs of this robust circula- 
tion—the dealers’ own orders—are given in this Rew & 


SSS == i= 








99 


=i 





it 


Mt 


wi 


WE 


——$—$—— 


Hi 


Mi 


i 


it 


nt 


NN 


Mh 


WN 


a 





=Y 





Information 


contracts 


a 
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